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Introduction

Mobile internet advertising spend during 2010 — when advertising revenues generally fell - was worth €710
million, more than double its 2009 total of €279 million (Source: IHS Screen Digest 2011).

This report covering 19 European countries presents detailed research findings behind these figures. It
springs from IAB Europe’s mission to prove the value of the market through research and education.

Mobile advertising wins out on many levels: it enables business to connect with consumers personally and
immediately. The odds on their product message getting through to the right person are dramatically
reduced. The recipient can respond equally effectively and speedily. What's more the advertiser can track
every step of the process and match it to sales outcomes. This not only makes targeting advertising spend
easier, but also much more accurately and cheaply than tracking traditional methods of advertising.

If you are thinking of diverting precious advertising budget to mobile, this definitive report has the
information you need.

Thanks are due to the Mobile Advertising Committee of IAB Europe who have worked long and hard on
producing these findings and to our partners comScore, InSites Consulting and of course Orange for the
important contribution they have made.
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Alain Heureux Ludovic Lévy
CEO IAB Europe Chairman of the mobile committee, IAB Europe

Director of Mobile Advertising, Orange-France Telecom Group
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Methodology and Contributors

This report is based on a variety of sources that are the most legitimate to use in each local market
and bring the potential, audience and usage of the mobile internet. The objective of this report is to
provide local marketers with the most accurate mobile data on each European market. In countries
where several sources are available, we chose the most recognised one from the local players. We
used one source in countries where there is no other data available.

() COMSCORE.  MobiLens™

comScore measures the digital world and the preferred source of digital marketing intelligence.
comScore MobiLens™ provides an unparalleled view of the U.S., European and Japanese mobile
media landscape, connecting data on mobile consumer behaviour and device capabilities to help you
reach and engage consumers.Contact: Jeremy Copp (jcopp@comscore.com).

InSites Consulting is a full-service marketing consultancy doing business with the best known
brands all over the world. MC DC investigates what the role of digital media is in the marketer’s
practice from a consumer point of view. Contact: Gianni Cooreman (gianni@insites.eu).

Mediascope Europe

The European Interactive Advertising Association (www.eiaa.net) has been conducting the industry
standard European piece of cross-media consumer research, Mediascope Europe, since 2003 and it
has made a major contribution to the understanding of changing media consumption patterns, the
evolving consumer and e-commerce trends. Contact : Alison Fennah (afennah@eiaa.net).

Mobile Exposure 2010

Orange released Mobile Exposure 2011, a world exclusive research that measures how mobile media
users in the UK, France, Spain and Poland are engaging with mobile content and the mobile internet.
Orange is the flagship brand of France Telecom, a leading global telecommunications operator. It has
over 131 million internet, TV and mobile customers in the majority of countries in which the Group is
present. Contact: Bruce Hoang (bruce.hoang@orange-ftgroup.com)
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Belgium

Mobile subscribers

8 091 000 mobile subscribers
Penetration of national population: 93%

EIAA Mediascope Europe 2010, base: 16+

Mobile internet audience

1 396 000 mobile internet users N _ 48
Reach %  Reach % ﬂ female 52%
A Users . 1
ﬂ \ (thous.) national mob. o .
& S ) pop. owners S 16--24 21%
1 396 16% 17% % 25-34 29%
o
1= 35-44 19%
&
— 0,
*PC internet penetration on national population: 68% 83 45-54 13%
g 55+ 19%
[a]
EIAA Mediascope Europe 2010, base: 16+ EIAA Mediascope Europe 2010, base: mobile internet users 16+

Mobile internet penetration is still modest in Interestingly enough, the use of mobile internet is
Belgium, representing 17% of mobile subscribers slightly skewed towards females - while most
aged 16+. European countries have a 60:40 male/female split

of mobile internet users, Half of Belgium mobile
internet users are over 35.

Mobile internet activities

Frequency: ever used The primary mobile internet activity in Belgium is e-
mail, followed by social networking, browsing and
video.

&= 42%  48%  43%  34%

<

in

browsing e-mail social  watch
network video

EIAA Mediascope Europe 2010, base: mobile internet users 16+



Media mesh with mobile internet
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When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

.

46% 48% 15%

MAGAZINE
NEWSPAPERLS:

e =

46% 27%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, Belgium mobile internet users primarily listen to the radio, watch TV or read

newspapers.

Mobile Advertising

find information
<<u D R on products and brands - weekly

13%

MCDC 2009, base: mobile internet users 15+

Today a minority of Belgium mobile internet users
are using the medium to find information on
products, services or brands.

M-commerce

Have purchased products with
mobile phone

Ny
&3O

MCDC 2009, base: mobile internet users 15+

One percent of today’s Belgium mobile internet
users purchase products or services through this
medium.



Denmark

Mobile subscribers

4 230 000 mobile subscribers

Mobile internet audience

474 000 mobile internet users

B Reach % Reach %
ﬁ I~ (thous.) national mob.
. ’ pop. owners
474 1% 1%

*PC internet penetration on national population: 84%

EIAA Mediascope Europe 2010, base: 16+

Mobile internet penetration is still relatively low in
Denmark, representing 11% of mobile subscribers
aged 16+.

Mobile internet activities

Frequency: ever used

65% 64%

o=
y ﬁ p 36%

54%

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+
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Penetration of national population: 94%

EIAA Mediascope Europe 2010, base: 16+

N male 73%
£ ﬂ female 27%

9 ‘ 7S

ué 16--24 8%

g— 25-34 33%

£ 35-44 37%

g

g, 45-54 9%

§ 55+ 14%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

The use of mobile internet is currently a
predominantly male phenomenon in Denmark. In
terms of age, a majority of mobile internet users
are older than 35.

The primary mobile internet activity in Denmark is
browsing, followed closely by e-mail, video and
social networking.
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Media mesh with mobile internet

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

.
=

—a _ -

MAGAZINE

40% 33% 26% 26% 17%

INTERNET

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, Danish mobile internet users primarily watch TV or listen to the radio.

Mobile Advertising

find information
on products and brands - weekly

@k

10%

MCDC 2009, base: mobile internet users 15+

A minority of Danish mobile internet users access
information on products, services or brands through
this medium.

M-commerce

Have purchased products with
mobile phone

A
G

MCDC 2009, base: mobile internet users 15+

A minimal proportion of Danish mobile internet
users purchase products or services using this
medium.



Finland

Mobile subscribers

Mobile internet audience

1 198 000 mobile internet users per month

Reach % Reach %
Users .
A national mob.
sy (thous.)
u pop. owners
1198 27% 27%

MCDC 2009, base: 15+

Mobile internet has reached than a quarter of the
Finnish population, making mobile a media on its
own.

Mobile Advertising

find information
on products and brands - weekly

0,
C@ D 3 27%
MCDC 2009, base: mobile internet users 15+
More than a quarter of Finnish mobile internet users

use mobile internet to find information on products,
services or brands.

4 437 000 mobile subscribers
Penetration on national population: 99%

iab

MCDC 2009; Population reference bureau, base: 15+

Mobile internet activities

Frequency: at least one weekly

e-mail 34%
@ social network 16%
y ﬁ geolocalisation 15%
J instant message 8%
listen to radio 6%
download music 3%
watch video 2%

MCDC 2009, base: mobile internet users 15+

The primary mobile internet activity in Finland is e-
mail, followed by social networking, geolocalisation,
instant messaging, radio listening, music
downloads and video.

M-commerce

Have purchased products with
mobile phone

By
5% %

MCDC 2009, base: mobile internet users 15+

Today a modest proportion of Finnish mobile
internet users employ their mobile phone to
purchase products or services. 7



France

Mobile subscribers

47 000 000 mobile subscribers

Mobile internet audience

14 775 000 mobile internet users per
month

Reach % on
% Users Vs gt
ﬁ (thous.) 2009 R
I v population
14755 +21% 31%

Comscore Mobilens 3 months average ended July 2010 / 2009
base: mobile users 13+

Mobile internet in France represents almost a third
of mobile subscribers, making mobile a media in its
own.

Mobile internet activities

Frequency: at least once weekly

80%
&=
Aﬁp

2010
2009 browsing

17% 13%
5%

social watch
network  video

e-mail

Comscore Mobilens 3 months average ended July 2010/2009
base: mobile internet users 13+
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Comscore Mobilens 3 months average ended July 2010, base: 13+

ﬂ male 59%
1 female 41%

Qo
kS under 17 1%
o
@ 18-24 21%
< 25-34 24%
©
5 35-44 19%
o]
QE) 45-54 12%
S 55+ 13%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

The gender split of the mobile internet users in
France is currently 60:40 male:female., with the
under 25 age group accounting for a large
share of the users.

The dominant mobile internet activity in France is
browsing, followed by e-mail, social networking and
video. The biggest yearly growths occur within
browsing and social networking.



Mobile internet: top 5 content categories

Frequency: at least once weekly

weather 13%
h’ news 10%
o0 t maps 9%
Yras »
- sports 9%
entertainment news 9%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

Place of connection
Mobile internet in France is chiefly accessed from

home, followed by public transport, when out and
about and then at work/school.

Media mesh with mobile internet
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The mobile internet function most frequently
accessed in France is the weather, followed by
news, maps, sports and entertainment news.

At least one usage of mobile media

at home 70%

at work/school 56%
on bus/train 63%
when & about 58%

Mobile Exposure 2010, base: mobile media users 16+

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

~ ']
w

15% 6%

MAGAZINE
NEWSPAPERLS.

- =

3% 2%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, French mobile internet users primarily watch TV.

Mobile Advertising

received SMS ad 64%

<<9 k Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

interested in mobile ad formats :
display, direct marketing,
geolocalisation...

65%

Mobile Exposure 2010, base: mobile media users 16+

Two thirds of French mobile internet users are
interested in at least one mobile advertising format.
64% say they have already received an sms ad on
their phone.

M-commerce

used mobile to pay / redeem / reserve

284 At
=

Mobile Exposure 2010, base: mobile media users 16+

Three out of ten French mobile internet user have
used their mobile to either pay, redeem of reserve
an item. 9



Germany

Mobile subscribers

53 000 000 mobile subscribers

Mobile internet audience

16 077 000 mobile internet users per
month

Reach % on
% Users Vs gt
ﬁ (thous.) 2009 R
: population
16 077  +33% 30%

Comscore Mobilens 3 months average ended July 2010 / 2009
base: mobile users 13+

Mobile internet in Germany represents almost a
third of mobile subscribers, making mobile a
medium in its own right.

Mobile internet activities

Frequency: at least once weekly

O 70%
Aﬁp

2010
2009 browsing

16%13% 9% 4%

social watch
network  video

e-mail

Comscore Mobilens 3 months average ended July 2010/2009
base: mobile internet users 13+
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Comscore Mobilens 3 months average ended July 2010, base: 13+

?

ﬂ male 63%
female 37%

Qo

kS under 17 12%

o

a 18-24 20%

< 25-34 22%

©

5 35-44 24%
0,

£ 45-54 15%

= 55+ 8%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

The gender split of the mobile internet users in
Germany is currently around 60:40 male:female.
Use of mobile internet is stil a male
phenomenon, with only 37% of mobile internet
users being female. As with the other ‘Big &’
markets, the under 25 age group accounts for a
large share of the mobile internet users.

The leading mobile internet activity in Germany is
browsing, followed by e-mail, social networking and
video. The biggest yearly growth can be found
within browsing.

10



Mobile internet: top 5 content categories

Frequency: at least once weekly

hr maps 9%
L 9%

i news

A p & s
N4/ sports 8%
entertainment news 8%
tech. news 7%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

Media mesh with mobile internet
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The mobile internet function most frequently
accessed in Germany is maps on par with news,
followed closely by sports, entertainment news and
tech news.

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

B

4% 14%

®1 -

MAGAZINE

= =

1% 3%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, German mobile internet users primarily listen to the radio.

Mobile Advertising

received SMS ad 34%

0 D k Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

find information .
on products and brands - 10%
weekly

MCDC 2009, base: mobile internet users 15+

Three out of ten German mobile internet users say
they have already received an sms ad on their
phone. 10% have used his/her mobile to find
information on products or brands in the last week.

M-commerce

accessed electronic payment

2010 2009 Q@
i
o

Comscore Mobilens 3 months average ended July 2010/2009
base: mobile internet users 13+

7% of German mobile internet users have

accessed electronic payment. This is a 40%
increase from 2009.

11
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Mobile subscribers

Mobile internet audience

1 225 000 mobile internet users per month

Reach % Reach %
Users .
A national mob.
sy (thous.)
u pop. owners
1225 13% 13%

MCDC 2009, base: 15+

Mobile internet usage is still relatively low in
Greece, representing 13% penetration of mobile
subscribers aged 16+.

Mobile Advertising

find information
on products and brands - weekly

C‘“D 3 20%
MCDC 2009, base: mobile internet users 15+
A fifth of Greek mobile internet users employ mobile

internet to find information on products, services or
brands.

9 426 000 mobile subscribers
Penetration on national population: 97%

iab

MCDC 2009; Population reference bureau, base: 15+

Mobile internet activities

Frequency: at least one weekly

e-mail 34%
@~ instant message 23%
‘ﬁp Listen to radio 22%
social network 18%
geolocalisation 17%

watch video 7%

download music 6%

MCDC 2009, base: mobile internet users 15+

The foremost mobile internet activity in Greece is
e-mail, followed by instant messaging, radio, social
networking, geolocalisation, video and music
downloads.

M-commerce

have purchased products with
mobile phone

Ry
6% T

MCDC 2009, base: mobile internet users 15+

A modest proportion of Greek mobile internet users
purchase products or services through this
medium. 12



Hungary

Mobile subscribers

Mobile internet audience

833 000 mobile internet users per month

Users Reach % Reach %
ﬁ )~ (thous.) national mob.
u ’ pop. owners
833 10% 10%

MCDC 2009, base: 15+

Mobile internet is still relatively low in Hungary,
representing 10%  penetration of mobile
subscribers aged 16+.

Mobile Advertising

find information
on products and brands - weekly

@ K 13%

MCDC 2009, base: mobile internet users 15+

Today a moderate proportion of Hungarian mobile
internet users utilize mobile internet to find
information on products, services or brands.

8 330 000 mobile subscribers
Penetration on national population: 98%

iab

MCDC 2009; Population reference bureau, base: 15+

Mobile internet activities

Frequency: at least one weekly

listen to radio 31%
@~  geolocalisation 24%
‘ﬁp download music 19%
e-mail 18%
instant message 1%
social network 10%

watch video 1%

MCDC 2009, base: mobile internet users 15+

The chief mobile internet activity in Hungary is
radio, followed by geolocalisation, music
downloads, e-mail, instant messaging, social
network and video.

M-commerce

have purchased products with
mobile phone

By
2% %

MCDC 2009, base: mobile internet users 15+

Only 2% of Hungarian mobile internet users used
their mobile phone to purchase goods or services,
confirming that m-commerce has still potential1§or
growth.
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Italy

Mobile subscribers

47 000 000 mobile subscribers

Comscore Mobilens 3 months average ended July 2010, base: 13+

Mobile internet audience

15 826 000 mobile internet users per

month
ﬂ male 59%
Users Vs Reach % on e female 41%

ﬁ S5y I(thous.) 2009 onglt?on o
@& Pop 5 under17 9%
15826  +22% 34% &
2 18-24 14%
< 25-34 24%
C Mobil 3 th. ded July 2010/ 2009 9
omscore Mobilens 5 monins average ngz mg[;/lle s 8) 35_44 22%
g 45-54 14%
= 55+ 17%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

o ) . . The gender split of the mobile internet users in Italy
Mobile internet in ltaly represents a third of mobile is currently around 60:40 male:female. While many
subscribers, making mobile a media in its own right. of the other ‘Big 5 markets see the under 25 age
group accounting for a disproportionately large
proportion of users, in ltaly the mobile internet user
is likely to be slightly older, with the bulk of users
being in the 35 to 55 age group.

Mobile internet activities

Frequency: at least once weekly

70% The chief mobile internet activity in Italy is browsing,
¢ followed by e-mail, social networking and video.
ﬁ Browsing displays the biggest yearly growth.

17% 11%
4%
2010
2009 browsing e-mail social  watch
network  video
Comscore Mobilens 3 months average ended July 2010/2009
base: mobile internet users 13+ 14



Mobile internet: top 5 content categories

Frequency: at least once weekly

weather 11%
maps 1%
o0 .*’f tech. news 10%
\d £ »
- sports 9%
entertainment news 9%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

Media mesh with mobile internet

iab

The most frequently used function through mobile
internet in ltaly is maps and weather, followed by
tech. news, sports and entertainment news.

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

B

60% 20%

®1 -

MAGAZINE

= =

8% 21%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, Italian mobile internet users primarily watch TV.

Mobile Advertising

received SMS ad 53%

0 D k Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

find information
on products and brands -
weekly

14%

MCDC 2009, base: mobile internet users 15+

Five out of ten Italian mobile internet users say they
have already received an sms ad on their phone.
14% have used his/her mobile to find information on
products or brands in the last week.

M-commerce

accessed electronic payment

2010 2009 Q@
i
o

Comscore Mobilens 3 months average ended July 2010/2009
base: mobile internet users 13+

9% of Italian mobile internet users have accessed

electronic payment. This is a 50% increase from
2009.

15



The Netherlands

Mobile subscribers

Mobile internet audience

1 389 000 mobile internet users

Reach % Reach %
Users ]
A national mob.
(thous.)
u pop. owners
1389 10% 1%

*PC internet penetration on national population: 84%

EIAA Mediascope Europe 2010, base: 16+

Mobile internet is still relatively low in the
Netherlands, representing 11% penetration of
mobile subscribers aged 16+.

Mobile internet activities

Frequency: ever used

72% 72%

(s
4 ﬁ D 33%

66%

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+

12 420 000 mobile subscribers
Penetration on national population: 90%

iab

EIAA Mediascope Europe 2010, base: 16+

N male 72%
F ﬂ female 28%

2 16--24 25%

o

S 25-34 20%

8 35-44 27%

s

© 45-54 16%

o2}

g 55+ 12%

&A Mediascope Europe 2010, base: mobile internet users 16+

The use of mobile internet is currently a
predominantly male phenomenon in the
Netherlands. In terms of age, a majority of mobile
internet users are older than 35.

The chief mobile internet activity in the Netherlands
is e-mail on par with browsing, followed by video
and social networking.

16
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Media mesh with mobile internet

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

.
=

—a _ -

MAGAZINE

41% 41% 14% 9% 9%

INTERNET

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, Dutch mobile internet users primarily listen to the radio or watch TV.

Mobile Advertising M-commerce

find information

have purchased products with
‘@) h on products and brands - weekly

mobile phone

A
=

23% 3%

MCDC 2009, base: mobile internet users 15+

Almost a quarter of Dutch mobile internet users
utilize mobile internet to find information on
products, services or brands.

MCDC 2009, base: mobile internet users 15+
A minimal proportion of Dutch mobile internet users

purchase products or services through this
medium.

17
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Norway

'&ﬂ/

Mobile subscribers

3 686 000 mobile subscribers
Penetration on national population: 97%

EIAA Mediascope Europe 2010, base: 16+

Mobile internet audience

542 000 mobile internet users N s 64%
Reach %  Reach % & ﬂ female 36%
il Users ional b i
ﬁ ; (thous.) nationa mob. o ;
.. . ’ pop. owners = 16--24 18%
542 14% 15% % 25-34 21%
£ 35-44 34%
&
o)
*PC internet penetration on national population: 84% 'g) 45-54 13%
GEJ 55+ 14%
EIAA Mediascope Europe 2010, base: 16+ Ban Mediascope Europe 2010, base: mobile internet users 16+

Mobile internet is still relatively low in Norway, The use of mobile internet is currently a primarily
representing 15%  penetration of mobile male phenomenon in Norway. In terms of age, a
subscribers aged 16+. majority of mobile internet users are older than 35.

Mobile internet activities

Frequency: ever used The primary mobile internet activity in Norway is e-
mail, followed closely by browsing, then video and
649 65% social networking.
(g . ’

50%

ﬁ 41%
4

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+ 1 8



Media mesh with mobile internet

iab

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

38% 37%

il

MAGAZINE

22% 13%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, Norwegian mobile internet users primarily watch TV and listen to the radio.

Mobile Advertising

find information
‘@D h on products and brands - weekly

27%

MCDC 2009, base: mobile internet users 15+

More than a quarter of Norwegian mobile internet
users use mobile internet to find information on
products, services or brands.

M-commerce

Have purchased products with
mobile phone

A
G

MCDC 2009, base: mobile internet users 15+
A modest proportion of Norwegian mobile internet

users purchase products or services through this
medium.

19



Poland

Mobile subscribers

Mobile internet audience

4 833 000 mobile internet users

Reach % Reach %
Users ]
A national mob.
S (thous.)
u pop. owners
4 833 15% 16%

*PC internet penetration on national population: 51%

EIAA Mediascope Europe 2010, base: 16+

In Poland 4.8 million of 16+ are mobile internet
users, corresponding to a 15% reach.

Mobile internet activities

Frequency: ever used
76%
(s 55% 54%
i
L

22%

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: 16+

29 757 000 mobile subscribers
Penetration on national population: 91%

iab

EIAA Mediascope Europe 2010, base: 16+

N male 56%
F ﬂ female 44%
= 16-24 27%

o

;‘-) 25-34 33%

'.LE) 35-44 23%

g o

§’ 45-54 11%

IS 55+ 6%

[0

Ban Mediascope Europe 2010, base: mobile internet users 16+

The gender profile is composed by 56% of men
and 44% of women. Almost 85% are under 45.

Three quarters of Polish internet mobile users have
browed on their handset.

Over fifty percent have already sent/received e-
mails and watched video; and nearly a quarter use
their mobile to access social networking sites.

20



Mobile internet: top 5 content categories

Frequency: often

news 45%
h’ travel 32%
N .Jﬁ music 27%
N e | é weather 25%
traffic 20%

information

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

Place of connection

Mobile internet in Poland is mainly accessed from
home. This is followed by work/school on par with
out and about. Public transport follows close
behind.

Media mesh with mobile internet

iab

The primary category the Polish mobile internet
users access is the news.

Secondly, nearly a third consult travel content and
then over a quarter search for music content.

They also browse frequently to find information
about weather and traffic.

At least one usage of mobile media

at home 73%

£=-: .. at work/school 59%
iﬁs. on bus/train 54%
when & about 59%

Mobile Exposure 2010, base: mobile media users 16+

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

-

MAGAZINE

REWSPRPERL,
- =
41% 47%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

Poland is the unique European country where media meshing is so high and with any media.
When they mainly use the internet on their handset, they are 39% to surf sometimes on PC and up to 69% to

listen the radio at the same time.

Mobile Advertising

@k

interested in mobile ad formats :
display, direct marketing,
geolocalisation...

76%

Mobile Exposure 2010, base: mobile media users 16+

Over three quarters of mobile internet users are
interested in any form of advertising on their device.

M-commerce

used mobile to pay / redeem / reserve

S5 T
=

Mobile Exposure 2010, base: mobile media users 16+

The majority of Polish users have been persuaded
by M-commerce to purchase through their handset.

21



Portugal

Mobile subscribers

Mobile internet audience

461 000 mobile internet users

Reach % Reach %
A D national mob
vz in 000 ’

I ; ~ pop. owners

461 5% 5%

*PC internet penetration on national population: 51%

EIAA Mediascope Europe 2010, base: 16+

Portugal contains almost 9 million mobile owners,
but only 461 000 internet users on their handset.
Portugal, as an emerging market within this
industry, has the lowest rate in Europe. The PC
internet penetration is 10 times higher than mobile.

Mobile internet activities

Frequency: ever used
79%
56%

(g
Aﬁp 7% 37%

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+

8 730 000 mobile subscribers
Penetration on national population: 97%

iab

EIAA Mediascope Europe 2010, base: 16+

N male 72%
ﬂ female 28%

o

=

o 16--24 31%

(o8

8 25-34 37%

‘é 35-44 13%

> 45-54 12%

g 55+ 7%

o

EIAA Mediascope Europe 2010, base: mobile internet users 16+

The mobile internet population is strongly
characterised by the male gender and the youth:
72% are male and 68% are under 35.

The Portuguese mobile internet consumer
principally uses their handset to browse , and over
half of users communicate by e-mailing. Over a
third watch video and access social networking
sites.

22



Media mesh with mobile internet

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?
kel B -
RADIO INTERNET
B
45%

‘NEWSPAPEE\\??
20%

MAGAZINE

ek =
10% 5%

4%

EIAA Mediascope Europe 2010, base: mobile internet users 16+
When they media mesh, the mobile internet users primarily watch TV or listen to the radio.
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Romania

Mobile subscribers

Mobile internet audience

2 686 000 mobile internet users per month

Reach % Reach %
Users .
A national mob.
sy (thous.)
u pop. owners
2 686 15% 15%

MCDC 2009, base: 15+

Mobile internet use is still relatively low in Romania,
representing 15%  penetration of mobile
subscribers aged 16+.

Maobile Advertising

find information
on products and brands - weekly

@ 3 30%

MCDC 2009, base: mobile internet users 15+

Almost a third of Romanian mobile internet users
use mobile internet to find information on products,
services or brands.

17 910 000 mobile subscribers
Penetration on national population: 98%

iab

MCDC 2009; Population reference bureau, base: 15+

Mobile internet activities

Frequency: at least one weekly

e-mail 32%
(g listen to radio 22%
y E instant message 17%
download music 13%
geolocalisation 1%
watch video 10%

social network 5%

MCDC 2009, base: mobile internet users 15+

The primary mobile internet activity in Romania is
e-mail, followed by radio, instant messaging, music
download, geolocalisation, video and finally social
network.

M-commerce

have purchased products with
mobile phone

By
1% %

MCDC 2009, base: mobile internet users 15+

A mere 1% of Romanian mobile internet users used
their mobile phone to purchase a product or
service, confirming that m-commerce has gE%at
potential for growth.
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Russia

Mobile subscribers

112 142 000 mobile subscribers
Penetration on national population: 94%

EIAA Mediascope Europe 2010, base: 16+

Mobile internet audience

18 227 000 mobile internet users N _— o
Reach %  Reach % & ﬂ female 47%
Users ] 1
ﬁ AL (thous.) national mob. © )
&y ) pop. owners = 16--24 329
18 227 15% 16% o 25-34 31%
'.LE) 35-44 15%
&
o)
*PC internet penetration on national population: 33% ‘g') 45-54 1%
g 55+ 11%
EIAA Mediascope Europe 2010, base: 16+ Baa Mediascope Europe 2010, base: mobile internet users 16+

With 18 227 000 mobile internet users Russia
ranks 2" behind the UK. But this significant
number of users incorporates a moderate reach of
15%.

In comparison, the reach of PC internet is more
than double: 33%

The mobile internet users are mostly young: almost
2/3 of them are under 34.

Mobile internet activities

Frequency: ever used Russian mobile internet use is dominated by

89% email, at nearly 90%. Browsing, social networking
and video account for other mobile internet
(s activities.
ﬁ 43%
‘J 24%
17%

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+ 25
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Media mesh with mobile internet

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

MAGAZINE

i NEWSPAPER\S.
] RADIO INTERNET Yooy
. B
— m‘l

66% 60% 1% 6% 8%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

The Russian internet mobile users frequently mix their media consumption with TV and radio. 66% watch TV
and 60% listen to the radio during a mobile internet session.
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Spain

Mobile internet audience

11 949 000 mobile internet users per
month

Reach % on

Users Vs .
ﬁ By ithous) 2009 mobile

population

11949 | +22% 34%

Comscore Mobilens 3 months average ended July 2010 / 2009
base: mobile users 13+

Mobile internet in Spain represents a third of
mobile subscribers, making mobile a media in its
own right.

Mobile internet activities

Frequency: at least once weekly

69%
(s
i
4
16%12% 119, 4%
2010
2009 browsing e-mail social  watch

network  video

Comscore Mobilens 3 months average ended July 2010/2009
base: mobile internet users 13+

iab

Comscore Mobilens 3 months average ended July 2010, base: 13+

ﬂ male 59%
beeeey female 41%

O

“é under 17 8%
o

a 18-24 15%
< 25-34 27%
(]

= 35-44 22%
[e]

g 45-54 13%
o 55+ 16%

Comscore Mobilens 3 months average ended July 2010
. base: mobile internet users 13+
The gender split of the mobile internet users in

Spain is currently 60:40 male:female. While
many of the other ‘Big 5’ markets see the under
25 age group accounting for a
disproportionately large proportion of users, in
Spain the mobile internet user is likely to be
slightly older, with the bulk of users being in the
35 to 55 age group.

The leading mobile internet activity in Spain is
browsing, followed by e-mail, social networking and
video. The biggest yearly growth can be seen
within browsing.
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Mobile internet: top 5 content categories

Frequency: at least once weekly

maps 9%

h’ weaher 8%
| .Jﬁ sports 7%
ML tech. news 7%
entertainment news 7%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

Place of connection

Mobile internet in Spain is predominantly accessed
when out and about, represented by nearly three
quarters of users accessing internet at this time
through their mobile. This is followed by home, then
work/school, and public transport.

Media mesh with mobile internet

iab

The mobile internet function most frequently
accessed in Spain is maps, followed closely by
weather, news, sports and entertainment news.

At least one usage of mobile media

at home 60%

at work/school 41%
on bus/train 38%
when & about 74%

Mobile Exposure 2010, base: mobile media users 16+

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

S -

16% 12%

pfswspApE,,*\; MAGAZINE
R =
4% 1%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

In comparison to some other nationalities, the Spanish do not frequently mesh media when using mobile
internet. When they do, they are most likely to watch TV or listen to the radio.

Mobile Advertising

received SMS ad 67%

<<9 x k Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

interested in mobile ad formats : .
display, direct marketing, 65%
geolocalisation...

Mobile Exposure 2010, base: mobile media users 16+

Two thirds of Spanish mobile internet users are
interested in at least one mobile advertising format.
67% say they have already received an sms ad on
their phone.

M-commerce

used mobile to pay / redeem / reserve

36% QE E
s

Mobile Exposure 2010, base: mobile media users 16+

36% of Spanish mobile internet users have used
their mobile to either pay, redeem of reserve
something.
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Sweden

Mobile subscribers

7 144 000 mobile subscribers

Mobile internet audience

1 511 000 mobile internet users

He Reach % Reach %
ﬁ AL (thous.) national mob.
> ] ’ pop. owners

1511 20% 21%

*PC internet penetration on national population: 81%

EIAA Mediascope Europe 2010, base: 16+

Mobile internet has reached the 20% penetration
level in Sweden, making mobile a medium in its
own right.

Mobile internet activities

Frequency: ever used

749%
T 1% 66%

(e
Aﬁp 31%

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+

iab

Penetration on national population: 94%

EIAA Mediascope Europe 2010, base: 16+

N male 64%
F ﬂ female 36%
2 16--24 26%

(@]

Q 25-34 33%

(7]

2 35-44 21%

Q.

] 45-54 9%

3
g 55+ 1%

()

BAA Mediascope Europe 2010, base: mobile internet users 16+

The use of mobile internet is currently a primarily
male phenomenon in Sweden. In terms of age, a
majority of mobile internet users are under 35,
showing that mobile media is broadening across
the population in this country.

The primary mobile internet activity in Sweden is
browsing, followed by video, e-mail and social
networking.
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Media mesh with mobile internet

iab

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

34% 38%

MAGAZINE

27% 14%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, Swedish mobile internet users primarily listen to the radio, watch TV or read

newspapers.

Mobile Advertising

find information
‘@ ) LY on products and brands - weekly

14%

MCDC 2009, base: mobile internet users 15+

Currently a modest proportion of Swedish mobile
internet users employ this medium to find
information on products, services or brands.

M-commerce

have purchased products with
mobile phone

A
G

MCDC 2009, base: mobile internet users 15+
A minimal proportion of Swedish mobile internet

consumers use their mobile phone to purchase
products or services.
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Switzerland

Mobile subscribers

6 144 000 mobile subscribers

Mobile internet audience

1 147 000 mobile internet users

He Reach % Reach %
ﬁ AL (thous.) national mob.
> ] ’ pop. owners

1147 18% 19%

*PC internet penetration on national population: 84%

EIAA Mediascope Europe 2010, base: 16+

The coverage of mobile internet is 18% among the
national population.

Mobile internet activities

Frequency: ever used

74%
56%

(4 g
<

browsing e-mail  social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+

iab

Penetration on national population: 96%

EIAA Mediascope Europe 2010, base: 16+

N male 72%
F ﬂ female 28%

% 16--24 26%

§ 25-34 18%

= 35-44 24%

Q.

g 45-54 20%

3

& 55+ 1%

[0

Baa Mediascope Europe 2010, base: mobile internet users 16+

The gender split of the mobile internet users is
characterised by an overwhelmingly high
proportion of male users, representing nearly three
quarters of this audience.

In terms of age Switzerland has the most
homogeneous breakdown.

The Swiss mobile internet users have a high level
of usage across many areas.

They primarily use e-mailing, then browsing, video
watching and social networking.
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Media mesh with mobile internet
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When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

47% 46%

-

MAGAZINE
NEWSPAPERLS:

e =

41% 31%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

The Swiss mobile internet users are keen on mediameshing.
TV, radio, internet on PC, newspapers and magazine are part of their media consumption while using mobile

internet.

Mobile Advertising

find information
on products and brands - weekly

@k

16%

MCDC 2009, base: mobile internet users 15+

16% of the mobile internet users say they search
every week for information on products or brands.

M-commerce

have purchased products with
mobile phone

By
="

MCDC 2009, base: mobile internet users 15+

M-commerce already concerns 14% of Swiss
mobile internet users.
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Turkey

Mobile subscribers

Mobile internet audience

11 957 000 mobile internet users

Reach % Reach %

ﬁ S (tLIﬁirsS) national mob.

pop. owners

11 957 21% 24%

*PC internet penetration on national population: 20%

EIAA Mediascope Europe 2010, base: 16+

The rate of mobile internet users has reached 21%
among the Turkish population 16+.

Turkey is unique within Europe, as its mobile
internet penetration is slightly higher than the PC
internet coverage (20%).

Mobile internet activities

Frequency: ever used

(b/ 66%

2
4 33%

15% 17%

browsing e-mail social  watch
network  video

EIAA Mediascope Europe 2010, base: mobile internet users 16+

50 310 000 mobile subscribers
Penetration on national population: 90%

iab

EIAA Mediascope Europe 2010, base: 16+

N male 52%
£ ﬂ female 48%
. 16--24 19%

o
Q 25-34 30%

n
£ 35-44 24%

Q.

o 45-54 12%

3
g 55+ 15%

[0
BAA Mediascope Europe 2010, base: mobile internet users 16+

The breakdown of user profiles in terms of gender
is almost equal : male 52% ; female 48%.

More than 50% of the mobile internet users are
between 25-44.

But it is also noticeable that the proportion of 55 +
is one of the most significant in Europe: 15%.

The Turkish mobile internet users currently remain
limited in the variety of mobile internet activities
that they participate in.

Just two-thirds of them have ever browsed on their
handset, and only a third have emailed through this
medium. Under a quarter have experienced social
networking or video watching through mobile
internet.

33



iab

Media mesh with mobile internet
When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

MAGAZINE
L NEWSPAPERLS:
v rapio -1
===

— = i I
51% 8% 14% 18% 1%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

The simultaneous media consumption from mobile internet users with TV is particularly high: half of them say
they sometimes watch TV while they use the internet on their mobile.
18% read newspapers and 14% surf the Internet on a PC when are accessing the internet on their mobile.
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The United Kingdom

Comscore Mobilens 3 months average ended July 2010, base: 13+

Mobile internet audience

20 980 000 mobile internet users per

month
ﬂ male 56%
Users VS R % o 1 female 44%,
A mobile
) (thous.) 2009 i . )
[ % Pop kS under 17 9%
20980  +34% 43% a
a 18-24 19%
< 25-34 26%
@ Mobilens 3 month ded July 2010/ 2009 ©
omscore Mobilens 5 monins average ngz mgé/”e s 8) 35_44 21%
GE) 45-54 12%
= 55+ 12%
Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+
With 43% reach on mobile subscribers and a 34% The gender split of the mobile internet users in
yearly growth, the UK mobile media market is the UK is currently almost 60:40 male: female,
paving the way for the crucial expansion of mobile with the under 35 age group accounting for a
advertising turnover. large share of the users.
Mobile internet activities
Frequency: at least once weekly The dominant mobile internet activity in the UK is
86% browsing at 86%. Email follows at 16%, then social

networking and video. The biggest yearly growth
can be observed within browsing.

(g
Aﬁp

2010

2009 browsing e-mail social  watch
network  video

16% 15%
3%

Comscore Mobilens 3 months average ended July 2010/2009
base: mobile internet users 13+ 35



Mobile internet: top 5 content categories

Frequency: at least once weekly

weather 16%

h’ news 13%

X t sports 12%
Yras »

“~ maps 1%

entertainment news 10%

Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

Place of connection
Mobile internet in the UK is primarily accessed

when out and about, followed by home , work/
school, and on public transport.

Media mesh with mobile internet

iab

The top mobile internet function accessed in the
UK is weather, followed by news, sports, maps and
entertainment news.

At least one usage of mobile media

at home 71%

at work/school 48%

L. on bus/train 44%
when & about 74%

Mobile Exposure 2010, base: mobile media users 16+

When you’re mainly using the internet on your mobile phone, which other media do you sometimes use?

B

49% 30%

eI |E

MAGAZINE

R

= =

14% 13%

EIAA Mediascope Europe 2010, base: mobile internet users 16+

When they media mesh, UK mobile internet users primarily watch TV or listen to the radio.

Mobile Advertising

received SMS ad 39%

<<9 k Comscore Mobilens 3 months average ended July 2010
base: mobile internet users 13+

interested in mobile ad formats : .
display, direct marketing, 60%
geolocalisation...

Mobile Exposure 2010, base: mobile media users 16+

Six out of ten UK mobile internet users are
interested in at least one mobile advertising format.
39% say they have already received an sms ad on
their phone.

M-commerce

used mobile to pay / redeem / reserve

s0% At
=

Mobile Exposure 2010, base: mobile media users 16+

Four out of ten UK mobile internet user have used
their mobile to either pay, redeem of reserve
something. 36
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About IAB Europe

Our mission is to promote, protect and prove the value of the European digital advertising
industry.

IAB Europe exists to promote the growth of Europe’s interactive advertising markets through
events, partnerships and communications activity, to protect the interests of the industry through
an active programme of public affairs and to prove the value of the market through research and
education.

The power of IAB Europe comes from its extensive membership at both country and corporate
levels. Our national membership of 26 countries spans the entire continent — not only the mature
markets of Western Europe, but also rapidly evolving markets including Croatia, Czech
Republic, Romania,  Russia, Slovakia and Ukraine. Our corporate membership includes
advertisers, major media groups, publishers and portals, agencies, research companies and
technology and service providers.

The only body that truly represents the interests of the European digital and interactive
advertisina industrv.
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